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Resources can
make search
more efficient

By VIOLET SNOW
SPECIAL TO THE RECCRD

Internet-savvy clients sometimes sit
down with Realtor Neldje “Nikld” Tunc
and say, “I need to male an offer 10
percent below the asking price.”

“Task them why,” she says, “and they
say, That's what 'm supposed to do — it
says so-on the Internet.’ Then I show
them the comps and explain that the
house is priced to sell. For an overpriced
house, yes, you offer a lower price, but if
the house is priced right, there's no point
in putting in a lowball offer.”

The Internet presents aspiring home-
buyets with a plethora of information —
not juist the Multiple Listing Service
(MLS), which shows every Realtor-rep-
resented house on the market — but also
pricing history of individual homes, de-
tailed data on communities, advice for
buyers, and much more. While home-
buyers can benefit from this abundance
of knowledge, the reliability of such easi-
ly accessible information should often be
questioned.

Tunc, who works at Weichert Realtors
in Wyckoff, says of clients who have
been.mining the Web: “1find that they
think they kmow all the answers, but
sometimes when I sit down and show
them in black and white the research I
have, I need to educate them, Even
though they have access 1o alf this mfor-
mation, it's not necessarily accurate, al-
though it's often in the right ballpark.”

Zillow.com is a case in point.

Besides providing access to the MLS,
it offers such data as how many times a
property’s price has changed, how long it
has been on the market, how much pre-
vious buyers have paid. It also attempts
to establish market value by analyzing
the sales prices of “comps” — comparable
properties recently sold — much as a

Realtor would do.
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While Google Earth isn't a substitute for a personal visit, it can give a preliminary glimpse of a neighborhood.
However, she has found the site to be ~ are going to Google Earth, which pro-
a useful marketing tool.

“Zillow contacted me, selling ad
spaces for each town,” Tunc said.

“T purchased a Fair Lawn space on
Zillow’s home page. Two weeks ago, I
had three people request showings off of

A page on Zillow presents an exten-
sive disclaimer, explaining that, although
its “Zestimates” of market value are
based on “millions of data points” (large-
ly unspecified, although all available to
the public), which are run through a
“proprietary algorithm,” there are bound
to be inaccuracies. Because of suchun-  it. Obviously, people are using it.”
knowns as details of recent renovations vreehan said she finds a Iot of clients
and delayed sales figures, they admit Zes- are consulting Trulia.com, another portal
timates are no substitute for a Realtor’s  to the MLS, which, like Zillow and other
analysis. Bt not all buyers and sellers at- sites, offers searchers the opportunity to
tend to this warning. e-mail questions directly to Realtors.

“] find Zillow is not very accurate, “They can ask questions about a spe-
specifically in the Bergen County area,”  cific property or general questions, and
said Eileen Meehan of Re/Max Proper-  Realtors can respond,” she said. “It’s a

down the street,” said Tunc.

Like most Internet data, the satellite

of narrowing down choices of towns,

ties in Saddle River.
“Sometimes Zillow is really off,” said  they find one of my listings, I might geta number of households with and withor Occupan
Tunc. message asking what are the taxes, or children, age and ethnic breakdown of

how far is the nearest bus stop.” inhabitants, all helpful in scanning

“Their numbers don’t seem to be in
Meehan and Tunc say many clients

line with what properties sell for.”

help for home buyer

neighborhoods and properties. Various tg
websites post extensive community-spe i

Where to look

Useful websites for real estate
research

Muttiple listing service postings
and related information:

M njmis.com

M zillow.com

W trulia.com

R realtor.com

homes.com

Community information:

H epodunk.com

W city-data.com

! bestplace2move.com

E neighborhoodscout.com

| profiles.nationalrelocation.com
B wikipedia.org

B Town/borough websites

Sex offenders registry:
B familywatchdog.us

School rankings:

# schooldigger.com
H njmonthly.com

“As a licensed Realtor, I'm not al-

* vides street views of specific addresses. lowed to do any sort of steering away or
“It gives a satellite view that walks yo toward a certain area,” says Tunc, “If
someone says, ‘Are these schools good?’
“You can turn around and see what's 1 tell them, ‘Go to New Jersey Monthly
across the sireet, what other homes are magazine,’ which shows rankings of
in the neighborhood. Ifit's a busy street schools every two years. Another place 1
you can see if there are yellow lines go-  send them is the sex offender registry.
Ing down the rmiddle. It gives you'a pre- Pegple sometimes want to know demo-
liminary glimpse of the neighbothood.”  graphics — if specific cultures live in the

. I 1€  area, the predomt igion —
views are no substitute for actually visit can’t tell Sf;n‘,’“v’vlﬁg‘l}tegge of religion — |

ing a location. They can serve as a meal graphics.”
Tunc and Meehan also steer clients to
wn or borough websites for informa-

-SP€ tion on recreation, i
good tool for us to get potential clients. If  cific information such as crime statistic regarding the Cerﬁgggg :fn gor;tgilnﬂl?g;ns

lists demo-

“The S{\Iewfﬁlseyll\f/ILS is far and away
our most useful t
prospective home-buying destinations. Web,” Meehan sgi(c)l. or ealesate on the




